INTERNATIONAL BUYER PROGRAM

2011 National Funeral Directors Association International Convention & Exposition 

McCormick Place, Lakeside Center 
Chicago, IL
October 23 – October 26, 2011

http://www.nfda.org
1. Event Description

A.  General Description
The National Funeral Directors Association (NFDA) International Convention and Expo is the world's leading annual funeral service trade show offering the most highly regarded new product development forum in the death care industry, bringing buyers and sellers from all corners of the world together. 

NFDA serves 19,000 individual members who represent more than 10,200 funeral homes in the United States and internationally. NFDA is the worldwide source of expertise and professional resources for all facets of funeral service. Through education, information and advocacy, NFDA is dedicated to supporting members in their mission to provide families with meaningful end-of-life services at the highest levels of excellence and integrity.
For 2011 and the first time-ever, NFDA will host a joint convention with the Cremation Association of North America (CANA) to bring together the entire funeral service community for one extraordinary event. Join in the fun for exceptional exhibits, spectacular speakers, entertaining social events and a network of professionals that's second to none.
B.   Benefits to IBP International Visitors

· Face-to-face interaction with over 346 U.S. companies 
· View over 79,000 net square feet of product and service exhibitions  
· Access to more than 100 educational session on the death care industry 
· Special events with guest entertainment and speakers
· Combine an excellent business opportunity with recreation activities in world-renowned and vibrant, Chicago  

· Complimentary access to the International Hospitality Lounge featuring complimentary refreshments and computers with internet access
· Invitation to attend the Industry Networking Reception
· Official letter of invitation to facilitate visa and travel arrangements
C.  Product Categories in alphabetical order:

	Advertising/Marketing
	Airlines/Transportation/Shipping
	Architecture/Design
	Ash Disbursement

	Associations
	Burial Vaults
	Candles
	Caskets

	Cemetery Supply/Services
	Child/Infant Grief Related
	Computer/Website/Internet 
	Consulting

	Cosmetics
	Credit Card/Collections
	Cremation
	Education/Licensure

	Embalming & Supplies
	Employment
	Finance/Investing
	Furniture/Décor

	Garments
	General Mortuary Supply
	Gifts
	Grief Services

	Health Related Products
	Insurance/Trust
	Jewelry
	Medical Services/Products

	Military Funeral/Burial
	Memorialization/Keepsakes
	Miscellaneous
	Monuments/Grave Markers

	Music
	Pet Burial/Cremation
	Printing/Paper Products
	Preneed Services/Advanced Planning

	Publications
	Signs
	Telephone Equipment
	Urns

	Vehicles
	
	
	


D.  Target Audience

NFDA is seeking to increase the participation of international death care and funeral service professionals including: 

· Funeral Directors, Embalmers, Funeral Home Managers and Funeral Home Owners/Buyers 
· Commercial and institutional operations

· International funeral equipment & supply distributors 

· Design and install operations
· Government personnel responsible for code/standards enforcement 

E.  Destination
The 2011 NFPA Conference and Expo will be held in one of America’s most vibrant and largest cities-Chicago. Chicago is home to... 
· Dozens of cultural institutions, historical sites and museums 

· More than 200 theaters 

· Nearly 200 art galleries 

· More than 7,300 restaurants  

· 26 miles of lakefront 

· 19 miles of lakefront bicycle paths 

· 552 parks 

 

With its central location, Chicago is easily accessible by train, plane and car. Once you get there, you'll find one of the most extensive public transportation systems anywhere.
2. Event Promotion

NFDA uses a variety of marketing tools to promote the NFDA International Convention and Expo, including: NFDA booths at international trade shows, advertisements in a variety of international publications, e-mail campaigns, partnerships with international organizations, press releases, an international promotional booklet available in three languages, and content on NFDA.org devoted to international attendees. The association offers special services for its international attendees such as an international hospitality lounge with food, beverages, and internet services; multilingual staff at the International Registration Desk and invitation to an industry networking reception.

A.  Registration Categories and Costs
2011 Conference registration prices:

· Three Day Conference and Expo – Member  - $475 Non Member - $750

· One Day Conference and Expo – Member - $225 Non Member - $299

· One Day Expo – Member/Non Member $99

· Delegation accompanied by U.S. Embassy Personnel (3 day Conference and Expo) - $200

Planned Exhibit, International Registration and International Business Center Hours.

Expo Hours

Monday October 24th – 12:00PM – 5:00PM

Tuesday October 25th – 12:00PM – 5:00PM

Wednesday October 26th – 10:00AM – 1:00PM

Registration

Saturday October 22nd – 7:00AM – 5:00PM

Sunday October 23rd – 7:00AM – 5:00PM

Monday October 24th – 7:00AM – 5:30PM

Tuesday October 25th – 7:00AM – 5:30PM

Wednesday October 26th – 7:00AM – 3:30PM

International Business Center Hours

Monday October 24th – 12:00PM – 5:00PM

Tuesday October 25th – 12:00PM – 5:00PM

Wednesday October 26th – 10:00AM – 1:00PM

B.  Housing
There will be a central housing authority managing the NFDA room blocks.  Attendees can book online, by e-mail, telephone or fax.  A deposit of one night’s room rate (plus tax) will be required.  
· Hyatt Regency

· Sheraton

· Fairmont Chicago

· More Information will follow soon with the above descriptions

C.  Export Interest Directory
An Export Interest Directory will be provided to all IBP delegates.  The directory will provide an extensive list of U.S. exhibitors interested in exporting their products to overseas markets.  With the company list, product information, and target export markets in hand, buyers will be better equipped to walk the show floor and meet with potential sellers.  The Export Interest Directory will also be provided online to inform buyers of what they can expect prior to the start of the show.  

3.  Onsite Programs
A.  International Trade Center 

The International Trade Center will be staffed with various interpreters of several languages to assist visitors with referrals and general information.  It will also serve as a meeting place for all international visitors where they may relax with refreshments, and stay in touch with home at the complimentary e-mail internet corner.  A matchmaking service will be used to connect the interests of the international visitors to the U.S. exhibitors.  International Buyer Program delegations will receive distinguished treatment, e.g. their badges will be prepared and distributed in the International Trade Center before and during the show to avoid registration crowds.

B.  Conference Programs 

Participation in the conferences and workshops are available with the NFDA International Convention and Expo registration fee at no additional charge. The following are examples of some of the topics addressed through the workshops:
· It IS Easy Being Green 
· The Embalmers Toolkit 
· It’s all about the future…YOURS 
· Cancer and NFDA's Formaldehyde Best Management Practices 
· Manage Fear, Embrace Change and Lead Employees in an Uncertain Economy 
· Will Your Funeral Home Make You a Millionaire? 
· Your Pet Memorialization Business – How to Service Pet Parents and Profit
· Difficult Case Embalming, Pleasant Expression and Creating the “Smile”

· Mystery Shopping Funeral Homes: Inside the Mind of the Consumer 
· Delivering World-class Customer Service
· Ideas Exchange Power Hour: Ignite Innovation in 60 Minutes 
· Deathcare Expert in Your Community: Are You?

· Undertaking Personalities: Working and Coping Styles for Effective Business and Relationships
C.  Industry Networking Reception – An evening of friendship, food, drink, music and fun in honor of all international guests.  Network and meet with leadership from the NFDA and industry professionals from around the world.  The date, time and venue will be determined at a later date. 

D.  Showtime – Through the Showtime program U.S. exhibitors will have several opportunities to talk with Commercial Specialists from our international network.  Together, they will explore export opportunities and discuss the latest market information on their respective countries.  
