                                      International Buyer Program
                                American International Toy Fair 2011 

                       Jacob K. Javits Convention Center, New York City

                                            February 13-16, 2011
Website: http://www.toyfairny.com
1. Event Description

In February 2011, American International Toy Fair will celebrate its 108th year.  Boasting more than 1,100 exhibiting companies and over 10,000 buyers in attendance from 85 countries, Toy Fair remains the largest and most influential trade show in North America for toys and youth entertainment products.

Toy Fair is home to the world’s most innovative, creative and original play products and attracts attendees from  mass merchandisers, toy & hobby stores, and a host of alternative distribution channels such as drug stores, department stores, grocery stores, TV shopping networks, outdoor retailers, amusement parks, warehouse clubs, bookstores and more.  Exhibiting companies showcase their merchandise throughout the general marketplace or within one of the many Product Zones (designated areas on the show floor focused on product types such as Action Figures, Arts and Crafts, Games, Educational Toys, Electronics and Robotics, Dolls, Outdoor Toys, R/C. Models, Designer Art Toys and so much more). For a complete list of Product Zones, visit http://www.toyfairny.com
With nearly 1,000 global media representatives in 2010, Toy Fair grabs the attention of the A-list media including: The Associated Press, The BBC, Fox News Channel, Reuters, The Wall Street Journal, CNN, FOX, ABC, MSNBC, PBS, Forbes.com and Univision (just to name a few) and is an event not to be missed.
 In 2011, Toy Fair will launch a NEW Product Zone specifically focused on pre-teens and adolescents.  The inaugural Teen/Tween Zone has been created to meet the needs of the more than 35% of buyers who attend Toy Fair looking for products of most interest to this all important demographic. This unique zone will make it easier for buyers and other Toy Fair attendees to locate exactly what they are looking for when making decisions about filling their shelves.  Accessories, furniture, games, jewelry, cosmetics, personalized products and more will fill the aisles in this exciting, on-trend section of the show floor. 

 Engage! Expo® 2011, the definitive technology event for youth entertainment professionals will once again co-locate with Toy Fair and will take place February 15-16, 2011 at the Javits Convention Center in New York City.  This unique conference and trade show provides companies the critical information they need to reach kids and youth through technology. 

The 2011 show focuses on "engagement everywhere," including taking your brand to mobile platforms and touch devices as well as building robust, interactive "online play" products and personalized social marketing experiences.  The conference program delivers key insight into new monetization strategies, proven ways to strengthen customer relationships, and essential marketing solutions to maximize reach.  Our exhibit floor provides key demonstrations of the latest tools, technologies, products, and services being used in building virtual worlds, the immersive web and interactive entertainment. For details on Engage! Please visit http://www.toyfairny.com.
For more than 100 years Toy Fair has provided unparalleled opportunities to manufacturers, licensors, buyers and media and they look forward to welcoming you to New York next February. For details please visit http://www.toyfairny.com..
2. Exhibition Hours

Sunday, February 13, 2011
           10:00 a.m. to 6:00 p.m.

Monday, February 14, 2011

9:00 a.m. to 6:00 p.m.

Tuesday, February 15, 2011

9:00 a.m. to 6:00 p.m.

Wednesday, February 16, 2011

9:00 a.m. to 4:00 p.m.

3. Networking/Educational Seminars

To be determined.  Updates will be available at http://www.toyfairny.com.   

4. Products to be displayed 

Every year Toy Fair features more than 100,000 youth entertainment products with more than 7,000 never before seen in the world.  Categories span both  indoor and outdoor products, including action figures, apparel, arts & crafts kits, books, computer software, dolls, educational toys and games, electronic toys, giftware, model & hobby kits, plush, outdoor toys & play equipment, and more. For a list of exhibitors and products, visit http://www.toyfairny.com.  

5. Target Audience

Attendees include decision makers from buying groups and retail outlets, including toy stores, department stores, mass merchants, online retailers, sporting goods stores, bookstores, discount chain stores, drugstores and supermarkets. Wholesale distributors, licensors, manufacturer’s representatives, inventors, designers, and media representatives also attend. 

      6.  Event Promotion

Pre-registration is free for all buyers.  International visitors who would like to register should contact Joan Wyche at jwyche@toyassociation.org.  
    7.  Hotel Information

    Rates and cancellation policies will be provided.  Additional information will be posted on the  

    event website at www.toyfairny.com.  for details contact:

Joan Wyche

Registration & Buyer Relations Manager

Toy Industry Association, Inc.

(P) 646-520-4855 

(F)  212-645-3246

Email: jwyche@toyassociation.org
  8. International Business Center (IBC)

      Interpreters, meeting rooms, and an international lounge will be among the services provided   

      to international visitors. Hours for the IBC will be the same as the exhibition hours listed    

      above.  
     9. International Registration area

     This registration area will be located near the main registration area.
