AFM 2011 | November 2-9, 2011 | Santa Monica, CA | USA
Page 2

IBP – International Buyer Program

American Film Market 2011
November 2 – 9, 2011
Loews Santa Monica Beach Hotel, Santa Monica, California
http://www.americanfilmmarket.com 
1. EVENT DESCRIPTION
The annual American Film Market, organized by the Independent Film & Television Alliance, is the largest gathering of film industry professionals in the Western Hemisphere.  We expect that AFM 2011 will have over 400 Exhibitors and 3,600 Buyers and Industry Attendees, with almost 60% from outside the U.S.  The AFM is a global marketplace for films from big budget blockbusters to art films to genre films. Over 500 films are screened in more than 30 languages and over 2,000 projects are showcased in various stages of completion. In addition, the AFM partners with several industry associations that program seminars during the American Film Market.  Instead of exhibiting in a booth inside a large hall at a convention center, exhibitors use hotels rooms that are converted into offices.  Each room in the Loews and nearly 50 rooms in the adjacent LeMerigot become exhibit space – totaling 172,000 square feet.  

2. CONFERENCES AND SEMINARS
The AFM partners with several industry associations that program conferences during the American Film Market.  Below is a list of programs offered at last year’s event.  A similar schedule will be put forth for the 2011 AFM. Please note that attendees are usually so busy on the show floor, many find it difficult to attend the seminar series. The purpose of the AFM Conference Series is to involve the industry and drive attendance but it is not the primary draw of the AFM.

· Hong Kong: Asia’s Co-production Center and Gateway to the China Market

· De-mystifying the Economic Implications of Electronic Delivery and the Recession on Film Performance

· The Expanding Role of Local Distributors in Production and Finance

· International Tax Incentives: Annual Update

· Pitch Me!

· Film Marketing & New Social Media – Maximizing Exposure in the Internet Era

· Piracy: The Real Cost of Free

· Resources for Independent Film Makers

· The “Chick Flick” Grows Up

· New Strategies on How to Package and Finance Your Independent Project Overseas

· No Direction Home - Changing Indie Distribution Strategies

3. FILM SCREENINGS
Over 500 films are screened each year in more than 30 languages.  Past screenings have included two Academy Award winners for Best Picture: The Hurt Locker and Slumdog Millionaire, as well as screenings of Paper Heart, A Single Man, The Last Station, Precious, Last Chance Harvey, Creation, Sunshine Cleaning, Lars and the Real Girl, Mad Money, Traitor, An Education, Che, Departures and hundreds of other films.

4. PRODUCT CATEGORIES
Films for theatrical release, video, DVD, on demand, cable television and new media.
5. TARGET AUDIENCE
There are two main targets. The first is accredited Buyers attending to purchase content for distribution. Buyers can be (but are not limited to) international broadcasters, video distributors, theater owners, cable outlets, satellite providers and video on demand distributors.  Significant benefits for Buyers will be outlined below. AFM will provide a list of buyers split into those that have attended in the past 3 years and those that have not.

The second target group is Industry Attendees. They attend primarily to network or market their services. Industry Attendees are often financiers, producers, lawyers, Film Commissioners, film labs, post-production companies, production studios, festival directors and other companies or individuals involved in the film and entertainment industry. 

Accredited Buyers can purchase a Market badge for $100 (regular fee is $495). A reduced fee of $495 is available for Industry Attendees (regular fee is $795). 
6. INCENTIVE PLAN

The show organizer will provide the following.  

International Buyers

· Reduced fee of $100 for the Buyer Full Market Badge (standard fee is $495) 

· Access to Buyers Lounge

· Access to most film screenings

· Organized “first timer” orientation to acclimate new participants

· Discounted Santa Monica Hotel rates with reservations handled by AFM staff
International Attendees 

· Reduced fee of $495 for Industry Attendee Full Market Badge(standard fee is $795) 

· Complimentary tickets to the AFM 5-day Conference Series (standard fee is $195)

· Access to Film Makers Lounge

· Access to most film screenings

· Organized “first timer” orientation to acclimate new participants

· Discounted Santa Monica Hotel rates with reservations handled by AFM staff
7. REGISTRATION
Internet:  For information on AFM 2011, please visit http://www.americanfilmmarket.com/. 
Registration Procedure
To qualify for reduced rates, Buyers and Industry Attendees must be pre-qualified: they must not have attended the AFM within the past 3 years. 
Hotels
The AFM offers discounted rates at sixteen Santa Monica hotels. Hotel reservations can be made during the online registration process. Once IBP participants are identified, they will be given a login and password to access the site. Rates begin at $176 per night and are first come, first serve.

Hotels must be reserved no later than Friday, 30 September with priority given to reservations received by 29 July. Hotels will not accept reservations directly. Blocks of rooms can be requested through the AFM Hotel Office beginning June 2011 when registration opens. To contact the Hotel Office, please call 310-446-1000 or send an email to hotels@ifta-online.org, attention Pattie Service, Hotel Coordinator. 

8. ONSIGHT PROGRAMS
International Business Center:
IFTA will make available space adjacent to the 2,000 sq. ft. Buyers Lounge for the International Buyer Program’s International Business Center. The Center will be open Wednesday, November 2 through Tuesday, November 8 and will offer access to the Buyer’s Lounge as well as counseling and matchmaking.
