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1)  Event Description

The Annual NAB Show is the world’s largest industry gathering of global media and entertainment professionals and it is twice the size of any other similar industry event, with over 1,500 exhibitors, covering 800,000+ net square feet.  The 2011 NAB Show features interactive exhibits, on-floor education, live demonstrations and technology-focused pavilions.  Industry leaders from across the globe showcase the tools and services needed to bring content to life in these product categories:  acquisition and production, broadband, content commerce, digital news, display systems, distribution and delivery, management and systems, outdoor media and equipment, post-production, pro audio, radio, telepresence/telecollaboration, video access technologies and more.  This event offers the world’s most comprehensive educational program led by industry visionaries.  Learning formats include:  case studies and keynotes, roundtable discussions, super sessions, targeted conference programs, technical tracks, training and certification and workshops.  All of this combined in one place make the 2011 NAB Show the world’s most formidable resource for professional development.

1A)  Target Audience

· U.S. and International Broadcasters in Public and Private Radio & Television:  Terrestrial, Cable, Satellite, Internet Executives, Owners, Station Management, Sales & Marketing, Engineering & Programming.

· Film/Motion Pictures:  Filmmakers, Studio Executives, Content Owners/Programmers/Aggregators, Syndicators, Independent Filmmakers.
· Corporate Communications:  Audio/Visual Production, Education and Training, Content Management (storage asset management) Professionals, Ad Agencies.

· Production/Post-Production:  Radio, Television, Video & Film, Commercial Production, Producers/Directors, Editors (video/sound), camera operators, Directors of Photography, Graphic/Animation Artists, and Content Developers.

· Industrial Communications:  Audio/Video Production Professionals, Content Management (IT/Storage/Asset Management) Professionals.

· Government:  Regulators, Audio/Video Production Professionals, Military/Defense

· New Media:  Multimedia Software Developers (online, video, video games), Web Developers, Audio/Video Production, Streaming, eLearning, Educational/Training Professionals, Social Media.

· Telecommunications:  Telcos (Wireline and Wireless), Broadband Professionals.

· Other:  Social Media, Fortune 500, Retail, Security, Manufacturing, Religious Institutions, Education, Sports, Systems Integrators.
1B) Product Categories

The NAB exhibit floor will have more than 50 product categories.  Some of these categories include:

· Acquisition and Production
· 3D Stereoscopic Equipment

· Cameras/Lenses

· Capture Accessories

· Film and Tape

· Lighting and Grip

· Mobil/Vehicle Production

· Motion Picture/Film Production

· Set Designs/Props/Furniture & Fixtures

· Workflow software and solutions

· Content

· Advertising and Commercials

· Content Aggregators/Syndicators

· Content Publishers

· Interactive and Cross-platform 

· Motion Picture

· News/Weather/Traffic Services

· Radio Programming

· Short-form Programming

· Social Networking

· Sports/Sport casting
· Stock Footage

· Television Programming

· Videogames

· Distribution & Delivery

· Advertising/Analytics/Media Sales Solutions

· Antennas, Transmitters and Towers

· Broadband Applications/Infrastructure/Equipment

· Broadband Connectivity

· Cable Equipment and Headend

· Content Delivery Network

· Digital Camera

· DTV/HDTV

· Encoding

· Fiber

· IPTV/IP Video/Broadband Video

· Mobile TV/Video Management Platforms/Applications

· Mobil Video Distribution Technologies

· Online Video Platforms

· Satellite

· Streaming/Webcasting

· Video on Demand

· Wi-Fi

· Web Enabled Devices

· Wi-Max

· Website Development

· Wireless Applications/Infrastructure/Equipment

· Display Systems

· Stereoscopic
· Digital Signage

· TV Sets/Monitors

· Projectors/Screens

· Video Display

· Management & Systems

· Digital Asset Management & Storage

· Interactive Television

· IT/Network Infrastructure and Security

· Multicasting

· Signal Management and Processing

· System Integration

· Television Master Control

· Television/Newsroom Automation Services

· Video/Content Servers
· Video Processing

· Software/Applications/Middleware

· Workflow Software & Solutions

· Post-Production

· Animation and VFX

· Digital Intermediate

· Editing

· Format Conversion

· Motion Graphics

· Mastering and Duplication

· Music and Sound Libraries

· Subtitling and Closed Captioning

· Workflow solutions

· Pro Audio:  Editing, Masting, Mixers, Post-Production, Processing & Effects, Production, Recording

· Radio:

· Advertising and Medial Sales Solutions

· DAB/IBOC/HD Digital Radio

· Radio Automation Systems

· Radio Master Control
1C)
Benefits for IBP Delegations: 
· Complimentary exhibits-only registration 

· Advance list of U.S. Exporting Companies 

· Advance floor plans of all exhibit halls

· Dedicated NAB staff member to assist you and your delegates in advance of, and during, the show

· Access to the International Trade Center (ITC) in the Las Vegas Convention Center
· Invitations to the NAB International and Global Matchmaking Reception

· Special invitations to show events to offer your “VIP” delegates 

· Special VIP Package that showcases convention highlights/suggested sessions to attend
· Personalized letters of invitation 

2.   Onsite programs

2A)  The NAB Show will offer hands-on, interactive learning taught by media pioneers, visionaries, digital celebrities and pixel gurus.  The educational program offered at NAB features more than 500 sessions and the know-how needed to succeed.  Attendees will be able to choose from sessions in NAB’s super tracks:  Broadcast Programs, Specialty Programs and Post Production Workshop.  Additional supertracks are being developed (see www.nabshow.com in September 2010 for updates).  
2B)  The International Trade Center (ITC) location is to be determined (please check http://www.nabshow.com/2011/visiting_from_abroad/default.asp for updates).  

The hours of the ITC will be from:

· Saturday, April 9 from 8AM to 6PM
· Sunday, April 10 from 8AM to 6PM 

· Monday, April 11 from 8AM to 6PM 

· Tuesday, April 12 from 8AM to 6PM

· Wednesday, April 13 from 8AM to 6PM

· Thursday, April 14 from 8AM to 2PM 

The ITC will offer the following services:
· Onsite registration and/or printing of delegate badges
· Wireless connection for laptops

· Private conference rooms

· Coffee and Tea beverage service
· Onsite Interpreters.  (Languages to be determined; for updates, please check http://www.nabshow.com/2011/visiting_from_abroad/default.asp (website active in September 2010).  
2C)  Shuttle Bus Service: Shuttle bus service will be available beginning Monday, April 11, 2011 at 7:00am. Complete schedule information will be posted on the NAB Show website at 

www.nabshow.com/2011/hotel_travel/shuttleService.asp (website active in October 2010).  Shuttle bus information will also be available in the LVCC, hotel lobbies and the NAB Show Program and Exhibit Guide.
